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WOODINVILLE TOURISM MARKETING 2014 
 
Presentation to: Woodinville Chamber Luncheon, February 20, 2014 

Presented by: Laurie Cook, Chair - Woodinville Tourism Marketing Committee 

 

PERSPECTIVE
Woodinville Tourism Marketing

A LOOK BACK …

Our History

 

Before we dive into the current tourism marketing landscape, let’s take a quick look back 

at vintage Woodinville just a couple of decades ago. 

 

In 1997, there were just a handful of wineries and breweries in our community. Do you 

know who they were? Chateau Ste. Michelle of course, Columbia Winery, DeLille Cellars, 

Facelli Winery, Matthews Cellars, Silver Lake Winery, Redhook, and Seattle 

Brewing/Aviator Ale.  

 

In the early 2000’s, Woodinville grew to more than 30 wineries and tasting rooms and 

the name - Woodinville Wine Country - was born.  
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Woodinville, A Perfect Blend

COMMUNITY
Woodinville Tourism Marketing 2014

 

Fast forward to 2014, and we now have more than 110 wineries and tasting rooms plus 

craft breweries, distilleries, upscale lodging, and fine culinary options.  

 

Willows Lodge hosts more than 24,000 overnight stays each year.  

 

Estimates provided by Chateau Ste. Michelle and Molbak’s garden+home total 1.3M 

annual visitors.  

 

And wine tourism to Woodinville (in addition to Ste. Michelle) is estimated at 150,000 

annual visitors, for a total of 1.5M visitors to our community each year.  
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COLLABORATION
Woodinville Tourism Marketing

Woodinville, A Perfect Blend

 

The catalyst for the formation of the tourism marketing team was a refresh of the print 

ad in the 2013 Washington State Visitors Guide. This project was coordinated by Alex 

Sheeks (assistant to the city manager), and funded by the lodging tax.  

 

Alex contracted with Susan Straub-Martin (Strauberry Studios), Carol Hook (Photography 

by Carol Hook), and Laurie Cook (Wordsmith Diva) to create new design, photography, 

and content for the ad -- and we sought out other key tourism stakeholders for input, 

including Dave Witt (Woodinville Chamber), Janene Varden (Willows Lodge) and Jamie 

Peha (Peha Promotions).  

 

Voila! The new tourism marketing team was born.  

 

The preliminary brand we’ve created is: Woodinville, A Perfect Blend. We think 

Woodinville is the “perfect blend” of wineries, agriculture, nature, cuisine, hospitality, 

events, and family activities. A small town with a big heart, just minutes from Seattle. 

 

We started with a simple idea for the creative: three words – Explore, Experience, 

Rejuvenate. We’d love to know what words you use to describe Woodinville.  
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Washington State Visitors Guide

CIRCULATION: 375,000 printed copies

READERSHIP: 937,500 readers

COOPERATION

2012 / 2013 MARKETING INITIATIVES

Woodinville Tourism Marketing

Washington Lodging Association Consumer Websites

www.Stayinwashington.com

www.Experiencewa.com

Woodinville, A Perfect Blend

 

In addition to the Visit Woodinville 2/3 page print ad in this publication, Woodinville 

Wine Country booked a 1/3 page ad, and working together, we shined with a full-page 

promoting Woodinville to potential visitors.  

 

In addition, a digital piece with images and copy was created for StayinWashington.com 

and Experiencewa.com, both consumer websites under the Washington Lodging 

Association umbrella.  

 

Total readership: Almost 1 million 

 

Total 2013 budget: $10K 
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Our team grew from there, and today, the Woodinville Tourism Marketing Committee 

serves under the Woodinville Chamber of Commerce and is 15 people strong.  

 

Our mission is to execute initiatives that drive tourism to our community through 

compelling and consistent branding, messaging, and marketing strategies, while (at the 

same time) supporting the City of Woodinville’s mission, vision, and values. 

 

We meet monthly and work together to share ideas, marketing strategies, funding, and 

joint participation in local and industry events. 
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PARTNERSHIP
Woodinville Tourism Marketing

PARTNERSHIPS & ALLIANCES

• Woodinville Chamber of Commerce

• City of Woodinville

• Woodinville Wine Country

• Visit Seattle

• Visit Bellevue

• Explore Bothell 

• Washington Tourism Alliance

• Meeting Planners International (MPI)

• International Special Events Society (ISES)

• National Association of Catering Executives (NACE)

 

We strongly believe that collaboration with local businesses, regional tourism 

stakeholders, and strategic partners is instrumental to promoting Woodinville and 

Seattle tourism industry. We continue to grow our relationships with the organizations 

you see here. 

 

Woodinville Wine Country is a key partner, and under Sandra Lee’s leadership, this 

organization is absolutely elevating Woodinville in every way. Stuart Butler (Butler 

Seattle) is a key advocate for building alliances and partnerships. And we sincerely 

appreciate the vision, longevity, and industry expertise of Carol Munro (St. Michelle 

Wine Estates), John Patterson (Patterson Cellars), and Brenda Vanderloop (Vanderloop 

Communications and 21 Acres representative). 
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ALLIANCES

VISIT SEATTLE

Woodinville Tourism Marketing

9.34 million 

visitors to the 

Seattle area

$5.14 

billion 

dollars 

spent 

442,434 

Facebook fans

10,219 
Twitter 

followers 

17,099 Visitor 

Guide requests

 

One of our strategic partners is Visit Seattle (formerly Seattle Convention and Visitors 

Bureau). Visit Seattle is a membership-based organization that promotes the Puget 

Sound Region to travel professionals around the world, including convention/meeting 

planners, travel agents, and event planners. Their staff also provides support while 

conventions, meetings and events are in our area, along with recommendations to 

attendees and spouses about what to see and do before and after the event. 

 

Did you know?  

 

• There are 9.34 million visitors to the Seattle-King County area each year. 

• These visitors spend a total of $5.14 billion dollars. 

• 500,000 people visit the Visitor Information Center in the lobby of the Washington 

State Convention Center each year. 

• Visit Seattle Facebook and Twitter posts reach 442,434 Facebook fans and 10,219 

Twitter followers. 

• There were 17,099 Official Visitors Guide requests in 2012. 
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Tile for 2Days in Seattle Featured Facebook and Twitter Posts

15 Second Spot on Convention Center Video Screen

ALLIANCES

2013 VISIT SEATTLE 
PARTNERSHIP

Woodinville Tourism Marketing

E-Blast to Members

 

In 2013, we launched a custom sponsorship package with Visit Seattle. This included 

several marketing assets:  

 

• 15-second spot on the video wall at the Washington State Convention Center. 

• Featured tile on the “2 Days in Seattle” website, targeting leisure travelers in 

nearby fly/drive markets, including Portland, Vancouver, BC, and San Francisco. 

• Facebook and Twitter posts. 

• e-blast to Visit Seattle members. 

• Coming soon – participation in the e-response program for Visitors Guide requests. 

 

We have analyzed the metrics and results of this inaugural Visit Seattle sponsorship 

package and are excited to continue building on the success in 2014.  

 

Total 2013 budget: $8,200 
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WEB + SOCIAL MEDIA

COLLABORATION

1,100 Visits: August 2013 to Present

Woodinville Tourism Marketing

 

Speaking of the Visit Woodinville website, we launched a new consumer tourism 

website in 2013: visitwoodinville.org, along with a Facebook page and Twitter presence.  

 

These digital marketing efforts are just getting started, and we expect to add new pages, 

content, partner links, online ads, and a more engaging social media presence in the 

upcoming year.  

 

We’d love your help to move these marketing strategies to the next level. I’ll talk about 

this more in a few minutes. 

 
 

  



Woodinville Tourism Marketing Presentation                                                                              Page 10 

Harvest in Woodinville

Woodinville, A Perfect Blend

CO-OP MARKETING
Woodinville Tourism Marketing

 

Here is the “Harvest in Woodinville” landing page we created on the visitwoodinville.org 

site. It was accessible via a click-through from our featured tile on the 2DaysinSeattle 

website.  

 

This landing page offered links to partner websites, including Woodinville Wine Country, 

Willows Lodge, and Butler Seattle, all of whom purchased banner ads on the 

visitwoodinville.org website. 
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CO-OP MARKETING
Woodinville Tourism Marketing

 

Here’s another landing page which featured a special promotion for 2,900 Visit Seattle 

members and partners (hoteliers, restaurateurs, printing companies, caterers, tour 

operators) in the Seattle, Eastside, and greater Puget Sound region.  

 

An e-blast with a link to this page was sent to this group to increase visibility about 

Woodinville and drive traffic to the visitwoodinville.org website. And it did result in a 

couple of room nights for Willows Lodge! 
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PARTNERSHIP
Woodinville Tourism Marketing

2014 MARKETING INITATIVES

The City Council unanimously 

approved four proposals for 

lodging tax funds in January, 2014. 

VISIT SEATTLE PARTNERSHIP
VISITWOODINVILLE.ORG

CELEBRATE WOODINVILLE

WA STATE VISITORS GUIDE AD

 

To recap, we have executed several key initiatives to promote Woodinville over the past 

year, funded by the lodging tax, and also by partner ads on the new Visit Woodinville 

website, and pro bono contributions by our professional services team.  

 

In January of 2014, the City Council unanimously approved four of the five proposals we 

submitted for 2014 lodging tax funds, totaling approximately $27K -- plus $42K for 

Celebrate Woodinville. In 2014, our tourism marketing efforts will be centered on these 

three initiatives: 

 

 Ad in Washington State Visitors Guide 

 Custom Visit Seattle sponsorship 

 Build out visitwoodinville.org website 

 

Longer term, our intention is to obtain funding for the creation of a comprehensive 

branding, marketing, and media plan through which we can more fully promote 

Woodinville.  
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COMMUNITY
Woodinville Tourism Marketing

WAYFINDING SIGNAGE

 

Another key proposal that was recommended by the lodging tax committee and 

approved by the City Council is the wayfinding signage project.  

 

As we all know, signage is needed in Woodinville! So this is very exciting and we expect 

the project to move quickly.  

 

These renderings show the overall look and feel for the signage. Stay tuned for more 

information from the City, including a survey that will be sent to both businesses and 

residents for feedback in the near future. 
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HOW CAN YOU PARTICIPATE?
Engage in the Conversation

VisitWoodinville.org
Facebook.com/visitwoodinville
Twitter.com/Woodinville

Woodinville Tourism Marketing

ENGAGEMENT

FOLLOW & 

CONTRIBUTE

CREATE

BUZZ

POST AN 

EVENT

SHARE A 

STORY

30 SECOND

PITCH

ONE WORD

TO DESCRIBE 

WOODINVILLE

PURCHASE 

A BANNER 

AD

 

OK, now for the YOU part of the discussion. How can YOU participate?  

 

In short, engage in the conversation. Create your 30-second elevator pitch so you’ll 

always be ready to tell people why they should visit Woodinville, and the experience 

they will have.  

 

Consider purchasing a banner ad on visitwoodinville.org to link to your website. 

 

Follow us on social media, post, share, contribute, help create that BUZZ about 

Woodinville. 
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This is such an exciting time in Woodinville’s history! We continue to enhance the visitor 

experience with new wineries, lodging, culinary, retail, events, family activities -- and 

projects like the new Legacy village for which the master plan is currently underway. 

 

Each member of our Woodinville Tourism Marketing team has a vested interest in 

promoting tourism in Woodinville and brings a wealth of experience, savvy, and passion 

to our community. And we have recently added two new members to our team: Lisa 

Moses of Molbak’s and David Yusen of Heavy Restaurant Group. Welcome! 

 

We look forward to the future with great optimism! Let’s work together to promote 

Woodinville as a world-class tourism destination. 

 
 


